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Rizvi Education Society
· Public Charitable Trust

· Established under “The Society Act 1950”

· Registered under “The Bombay Public Act 1950”

· Its objective “To promote education at all levels”

Members of Board and their Brief Background

	Name of the Member
	Designation

	Dr. Akthar Hasan Rizvi
	President,

Rizvi Education Society

	Mrs. Meena Rizvi
	Vice-President

Rizvi Education Society

	Mr. Abis Rizvi
	Secretary

Rizvi Education Society

	Mr. Sakib Rizvi
	Treasurer

Rizvi Education Society

	Mr. Sibte Hasan Rizvi
	Member

Rizvi Education Society

	Ms. Reshma Rizvi
	Member

Rizvi Education Society

	Mr. Javed Rizvi
	Member

Rizvi Education Society
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Local Managing Committee / Advisory Board
	Sr. No.
	Name & Qualification
	Field of Activity
	Designation

	1.
	Dr. A. H. Rizvi

B.Sc , Ph.D (Sci)
	Industrialist
	Chairman

	2
	Mr. Abis A. Rizvi 

B.Com
	Industrialist & Secretary of Rizvi Education Society
	Secretary of Management

	3.
	Dr. (Mrs.) C. G. D’Lima

Ph.D (Soci.Sc), MAM, M.Ed, M.A(Phy.Soci)
	Director General
	Local Member nominated by the Management

	4.
	Dr. M A. G. Khan

M.Tech
	Industrialist
	Local Member nominated by the Management

	5
	Dr.V.V.Manerikar

M.A. (Phycho), Ph.D (Beh. Mgmt)
	Ex- Director, JBIMS
	Local Member nominated by Management

	6
	Mr. V.D.Kanvinde

D.M.S, B.E
	Lecturer
	Member elected by the teachers of Institute

	7
	Mr. Cyrus Gonda

B.Com, HAFT, MHRDM.
	Lecturer
	Member elected by the teachers of Institute

	8
	Mr. Chetan Kadam.

CWAFCA, B.Com
	Lecturer
	Member elected by the teachers of Institute

	9
	Mr. Sharad D. Shejawal

B.Com
	Non- Teaching Staff
	Member elected by the non teaching staff of Institute

	10
	Prof. Kalim Khan

MMS, B.E
	Director & Reader
	Principal, Member Secretary


Annexure CR 1c

List of Governing Council

	Sr. No.
	Name of Member
	Designation
	Organisation

	1
	Mr. Saurabh Mishra
	Creative Director
	Everest Brand Solutions

	2
	Ms. Sangamithra Ghosh
	Exec.V.P -HR
	Zee Telefilms

	3
	Mr. Harish Davey
	Managing Director
	Eastman Chemicals
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The Post-Graduate Programme attempts to bridge the gap between the academic inputs and corporate realities. The programme nurtures world-class managers by exposing them to real life unstructured situations along with analytical tools and business philosophies. Participants discover their true potential after practising rigour and focused hard work. Students gain conceptual and interpersonal skills while fine-tuning on the social purpose in managerial decision-making.

RIMSR’s MBA curriculum includes a range of exciting courses and is frequently refreshed with new content. The goal is to give students a firm grasp of broad-based fundamentals. The School's inductive learning model goes beyond facts and theories—a process that teaches individuals not only how to manage organisations, but also how to continually grow and learn throughout life. During the first year at RIMSR, all students pursue the same course of study. By studying under a common curriculum, students build a solid, broad foundation of general management concepts and skills across all the key disciplines.

During the second year, students choose from any one of the five areas of specialisation offered to build on the basic concepts developed in the first year. This portion of the programme enables students to integrate the functional skills learned in the first year into an understanding of the firm as a total enterprise.
Marketing
The Marketing course provides comprehensive knowledge through coverage of relevant and contemporary issues. The focus is on sharpening analytical as well as decision-making skills and problem-solving abilities based on sensitivity to the rapidly changing environment, and a firm grasp of right values. New courses on Strategic Brand Management, Internet Marketing and Enterprise Information System have been introduced since last year. The course equips the students with the requisite amount of knowledge and skills to address the market challenges faced in management practices, the need to identify and select market opportunities, understand consumer behaviour and customer values and respond effectively.

Finance 
RIMSR's finance programme has been thoroughly restructured to include recent developments in response to the hard and changing realities of the Indian scenario. The programme currently focuses around corporate finance and financial markets, including banking and investment banking. The Institute has pioneered advanced programmes like E-commerce, Relationship Management, Dry Portfolio Management, Risk Management and Equity Research. Course content includes Management Accounting, Financial Control, Capacity Creation, Capacity Utilization and Business Finance. Taxation and Economic Laws for corporate governance are added inputs to prepare a sound spring board for a quantum leap understanding of Business Management. 

Systems

The programme attempts to develop experts who can employ IT as a strategic and operational tool in the management process. The course is appropriately designed for far-sighted young people seeking a career in manufacturing, with an eye on the emerging manufacturing environment. The programme also includes popular paradigms in manufacturing management such as JIT, TQM, Kaizen and Robust Quality. Application of quantitative methods and simulation techniques in manufacturing are well integrated in the curriculum. In all subjects, classroom learning is reinforced through extensive group work and self-study.
Operations

A programme in partnership with over a dozen leading industrial firms in and around Mumbai, it attempts to discover, articulate and impart principles that enhance product quality, operational efficiency and sustainable competitiveness in the international market through manufacturing. The partnership envisages a conscious effort to find indigenous ways to gear excellence in manufacturing, in order to meet the economic goals of development. Course content includes specialization in Manufacturing Strategy, Integrated Supply Chain Management, Enterprise / Manufacturing Resource Planning, Manufacturing Planning & Control Systems, Japanese Manufacturing Practices, Logistics Management, Modelling, Manufacturing Facilities and Planning Project Management is offered.

Human Resources

People, in any organization, represent an important organization resource. Productive and flexible management of such a vital resource must be a priority. Those who make decisions and pursue courses of action enhance value creation and ultimately determine the fate of any organization. To make these strategic decisions, a solid base understanding of the four Human Resources issues addressed in this specialization is necessary: Staffing, Developing, Reward System and Work Systems.

Students acquire knowledge of current and emerging HR practices and skills in diagnosing Human Resource problems. This includes considerations taken into account, in developing policies, such as the impact of decisions on individuals as human beings, and not simply as employees.

Summer Internship

Another important aspect of the Institute’s MMS programme is the Summer Internship. This eight-week programme provides the students an opportunity to work with reputed companies from various sectors where they get to put their ideas and skills to work. In retrospect the companies get to know their prospects better and a chance to enhance their visibility on the campus using the intern as their ambassador. Some of the best companies in India visit the Rizvi Institute’s campus every year, searching for (and finding) the best talent in the field.

The Training Cycle for students enrolled for a Two-year Full Time 

Post Graduate Degree course affiliated to the University of Mumbai.

Organisational Need 

Being an academic Institute, quality training and sound academic inputs form the very basis of survival. The Institute knows that effective training is about grooming high quality managers. It is only thus that they secure good job placements, realise their potential, and the quality of their work benefits their employers, and society at large. Over time, this creates a premium brand image for the Institute, and that in turn will attract a better quality of prospective students for admission in the years to come. 


Training Objectives

Keeping the above organizational needs in mind, the Institute has formulated the following Training Objectives:

· Career-focused customized curriculum.

· Judicious mix of academic rigor and practical relevance.

· Insight into multifunctional linkages to facilitate complex problem solving.

· In-depth specialisation with a general management perspective.

· Awareness of Management Ethos. 

· Appreciation of global context.

· Active career counselling for aligning career plans culminating in final placement.

Training Design

The training design incorporates the following aspects so as to impart structured learning:

· Curriculum design that is abreast with the latest developments in the corporate world.

· Assignments to develop self-learning.

· Projects to integrate theoretical inputs with corporate practicalities.

· Surprise tests, quizzes, and viva-voce to assess interim learning and to monitor the training delivery.

· End-term exams for individual assessment.

· Identification of facilitators / trainers from the corporate world to impart hands on experience. 

· Liaisons with the corporate world to amalgamate practice with principles.

Along with the training programme, the Institute has a curriculum framed by the University of Mumbai, which is regularly updated by a set of experts. Furthermore the Institute ensures that the entire process of learning is enhanced by means of the following:

· The best possible faculty base - both core (academic experts) as well as visiting (industry experts) - to effectively deliver the designed curriculum in the scheduled period. 
· A wide-ranging list of additional courses within the area of specialization of the participants is offered. 

	Marketing

· Media-Planning

· Rural Marketing

· Strategic Brand Management

· Integrated Marketing Communication

	Finance

· Banking & Financial Services

· Project Management

· Capital Market with all its components

· Treasury & Investment Banking

· Mergers & Acquisitions

	Human Resources

· International Personnel Management

· Emerging Trends in HR

· Psychology

· Essentials of HR

	Operations

· ISO Lead Auditor Training

· Six Sigma


· A mandatory course in the first year of curriculum titled Excellence in Management provides for an all-round development of the participants. The programme strengthens the key concepts of the participants by providing them an insight into all the areas of management. The curriculum focuses on inculcating good reading habits, improvement of presentation skills, and developing analytical abilities. The program includes:

· Book-Reviews

· Case-Study Competitions

· Sectoral Reviews

· Group-Discussions on contemporary issues

· Case-lets on Key Functional Areas 

· Language Proficiency

· Personality Development

· During their two-year course, the students have to submit the following projects as a part of their evaluation:

· Project report on the Summer Internship

· An exhaustive project report detailing a sector of their choice

· A research dissertation on a functional area of their specialisation

Training Delivery

The success of any good plan is primarily a function of its implementation. The training delivery at RIMSR is an effective and stimulating attempt to convert the curriculum design into a continuous learning process. The delivery mechanism at RIMSR is an amalgamation of:

Lectures

The age-old pedagogy of the faculty imparting its experience and expertise via a lecture forms a very strong component of delivery at RIMSR. This methodology of teaching is strongly dependent on the flair, personality, content and manner of delivery of the faculty. Our faculty base, which represents a perfect blend of all these parameters, ensures a lively 90 minutes session for a smooth transmission of managerial concepts.

Guest Lectures & Workshops

Seminars, Workshops, Corporate Meets and Paper Presentations form an integral part of the courses offered at RIMSR. The students are provided with much-needed views of the best available experts on various topics. The diversified topics help students to acquire competency in different area of expertise. The participants of this programme not only acquire the skill of effective communication, but also are groomed to think effectively and creatively.

These seminars and workshops cover an entire gamut of topics pertaining to all the functions of management. These seminars are an exciting blend of technical, managerial and behavioural aspects that help the students to reach the zenith of management. This equips our graduates with all the weapons to triumph in corporate combat.

Case study

The case study method is a profound educational innovation that presents the greatest challenges confronting leading companies, nonprofits, and government organizations—complete with the constraints and incomplete information found in real business issues—and places the student in the role of the decision maker. There are no simple solutions; yet through the dynamic process of exchanging perspectives, countering and defending points, and building on each other's ideas, students become adept at analysing issues, exercising judgment, and making difficult decisions—the hallmarks of skilful leadership. 

When students are presented with a case, they place themselves in the role of the decision maker as they read through the situation and identify the problem they are faced with. The next step is to perform the necessary analysis—examining the causes, and considering alternative courses of actions to come to a set of recommendations.

To get the most out of cases, students read and reflect on the case, and then often meet in small study groups before class to "warm up" and discuss their findings with other classmates. In class—under the questioning and guidance of the professor—students probe underlying issues, compare different alternatives, and finally, suggest courses of action in light of the organisation's objectives.

As you watch a case study unfold in class, you'll see students doing 85 percent of the talking, as the professor steers the conversation by making occasional observations and asking questions. Ninety classmates from diverse industries, functions, countries, and experiences enrich this classroom interaction. At the end of the class, you'll be amazed at what you learn from exchanging ideas with your classmates.

Class participation is so important to the learning model at RIMSR that 50 percent of a student's grade in many courses is based on the quality of class participation. This requires students and faculty to work closely together—another hallmark of the RIMSR experience. During their time at the Institute, students study and prepare over 100 case studies.

Industry Interaction

A very vital element for the success of any B-school is the degree of interaction with the industry. A very strong industry interaction results in the stakeholders being an active part of the process. Furthermore, this lends a strong impetus to the placement procedure. Industry interaction at RIMSR is strengthened by means of:
The Governing Council

The Governing Council is a key component in maintaining the Institute’s position as a leading business school. The select group of business leaders who constitute the Council, strengthen our links with the corporate world. It also stimulates corporate awareness of fundamental educational issues. The Council also sets targets for the Institute’s administration and takes stock of its performance at the end of each semester. The Institute values its association with advisors on the Council whose experience and expertise helps us scale new heights. 

Saksham – The Annual Corporate Conference

Saksham, the precursor to success is suggestive of the world of the adept and competent. Desires and aspirations are the kind of flare that engulfs every mind. The birth of yearning is simultaneous with existence and this yearning with excellence is the prerogative of Saksham. It generates an instinctual inclination among students towards a quest for advancing their knowledge and intelligence.

The managers of tomorrow get a real time exposure to the experience and expertise of the maestros of the corporate world. Saksham aims at providing such insights and making our presence felt in the management and the corporate world.

The events are an array of corporate seminars and panel discussions undertaken by the very best in the industry to enhance the student-corporate interaction.

Acumen – The Annual Case Study Competition

The word acumen comes from the Latin-word acmen, and further from acuere, which means to sharpen. 

What is of particular relevance is its connotation in modern parlance. It is seen as an event as yet unparalleled in its appeal, purpose and focus on Achievement. It is a matter of pride and delight that it is attached to the RIMSR brand name. 

‘Acumen’ – The Annual Case Study Competition is an endeavour of RIMSR to extend the platform to promising prospective managers. The event is an industry-academic interface, where complex current cases from the corporate are unravelled by a few selected teams from the various entries submitted. Different perspectives see the light as teams come with their own set of solutions. This event can rightly be termed as an incubator for meaningful management ideas. 

Judged by the eminent personalities of the corporate world, this is an experience eagerly awaited every year in the B-School circle of Mumbai. 

Impressions – Annual HR Meet

This annual HR Meet is an opportunity which makes it possible for the Institute’s students to interact with the extraordinaire of the corporate world. The meet aims at enhancing the criticalities of people power, where our competitive edge lies. This event is looked forward to by the top personalities in the corporate world, as it is the only programme that caters exclusively to the field of Human Resources. It provides our students a unique platform to be aware of the current happenings and help them become better managers by creating a balance between the operational part of business, and its personnel aspect.
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	S. No.
	Year
	Name of the Company/Industry
	Number of Students placed

	01
	2003-05
	Anand Rathi
	1

	
	
	Arihant Capital Markets
	2

	
	
	BaySquare Technologies
	2

	
	
	Birla Sunlife Insurance Advisory
	1

	
	
	Ceasefire
	1

	
	
	CitiFinancial
	1

	
	
	CRISIL
	6

	
	
	Crossword
	3

	
	
	FCB Ulka
	2

	
	
	FEDEX
	1

	
	
	Godrej & Boyce Ltd.
	1

	
	
	GTL Infrastructure Ltd.
	1

	
	
	Hansa Market Research
	2

	
	
	HCL Infinity
	1

	
	
	HDFC
	4

	
	
	HDFC CHUBB
	2

	
	
	Hindustan Times
	2

	
	
	ICICI Bank
	3

	
	
	ICICI Lombard
	4

	
	
	ICICI Prudential
	2

	
	
	IFFCO
	4

	
	
	IMRB
	2

	
	
	India Infoline
	3

	
	
	Kotak
	3

	
	
	Mafoi Consultancy
	2

	
	
	Max New York Life Insurance
	1

	
	
	Motilal Oswal
	2

	
	
	Percept AMC
	1

	
	
	Rediffusion
	1

	
	
	Retail Concepts
	2

	
	
	SAB TV
	1

	
	
	Synovate
	2

	
	
	Times of India
	3

	
	
	Universal Consulting
	2


	S. No.
	Year
	Name of the Company/Industry
	Number of Students placed

	02
	2004-06
	Airtel
	1

	
	
	Angel Broking
	2

	
	
	Art India Ltd. (Jindal South-West)
	4

	
	
	Bally Store
	2

	
	
	Bluestone Consultancy
	1

	
	
	Citi Bank
	2

	
	
	Citi Financial
	4

	
	
	CMIE
	3

	
	
	Coke
	1

	
	
	Crossword Bookstores
	2

	
	
	Emerson Network Power India Pvt. Ltd.,
	2

	
	
	Godrej
	2

	
	
	HDFC Bank
	5

	
	
	HSBC
	2

	
	
	Hyundai Motor
	1

	
	
	ICICI Bank
	5

	
	
	ICICI Prudential
	5

	
	
	IMRB
	2

	
	
	Indica Market Research
	1

	
	
	ITC Ltd
	1

	
	
	Janmat TV
	1

	
	
	Jet Airways
	1

	
	
	JWT
	1

	
	
	Kotak Group
	5

	
	
	Kristeel


	1

	
	
	L & T Infotech
	2

	
	
	Larsen & Tubro
	2

	
	
	Media e2e
	2

	
	
	Mid Day
	2

	
	
	Pantaloon Retail
	2

	
	
	Praxis
	4

	
	
	Rediff
	1

	
	
	Share Khan
	5

	
	
	Synovate
	1

	
	
	TATA AIG
	3

	
	
	Times Group
	4

	
	
	TV 18 Commodities Control
	3

	
	
	Zee TV
	3


	S. No.
	Year
	Name of the Company/Industry
	Number of Students placed

	03
	2005-07
	99 Acres
	1

	
	
	BSE
	5

	
	
	Centurion Bank of Punjab
	6

	
	
	CMiE
	2

	
	
	Crisil
	1

	
	
	eMphasys
	9

	
	
	ETA
	2

	
	
	Everest Brand Solutions
	3

	
	
	GlobeOps
	1

	
	
	Gridstone Research
	2

	
	
	Haier
	5

	
	
	Hansa Research
	2

	
	
	Hari Bhakti
	5

	
	
	HDFC Bank
	2

	
	
	ICICI Bank
	2

	
	
	IDBI Bank
	2

	
	
	India Bulls
	3

	
	
	India Games
	2

	
	
	India Infoline
	1

	
	
	Johnson & Johnson
	1

	
	
	Kotak Commodities
	1

	
	
	Kotak Securities
	1

	
	
	Madison
	2

	
	
	Naukri.com
	2

	
	
	NSE iT
	1

	
	
	Pantaloons Retail
	2

	
	
	Parekh Shipping
	1

	
	
	Pyramid Retail
	2

	
	
	Relaince Communication
	2

	
	
	Reliance Radio
	2

	
	
	Samsika Marketing
	4

	
	
	Star TV
	1

	
	
	Sunrich Group of Companies
	5

	
	
	Synovate Research
	1

	
	
	TechProcess Solutions Ltd
	3

	
	
	Total Logistics
	1

	
	
	Ugam Solution
	1

	
	
	Zee Telefilms
	2
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